RUG MAKER

LOVE TO TRY NEW
THINGS TYPE OF
DESIGNER

BUT IN MORE
SERIOUSNESS,
THIS IS ME!

HANDS ON
DESIGNER




PRODUCT
USER EXPERIENCE
USER INTERFACE
DESIGNER




About Me 02

Federica Minini

Product Designer

Profile

Hello! I'm Federica, a passionate UX
designer with a background in Product
design. While pursuing my studies, |
discovered my true calling in UX design
during my time working in customer
service. It was there that | withessed
firsthand the impact of user experiences
on people's lives. | am driven by a strong
desire to make things work seamlessly
and improve accessibility for all users.

Hobbies
Rug Making - Woodwork - Macrame

Skills

Over the years, my design skills have evolved through a mix of passion, work experience,

university courses, and independent projects. Practical experience, academic learning,

and creative endeavors have shaped me intfo a versatile and innovative designer.

Technical

Figma
Sketch
Photoshop
lllustrator
Indesign
Afer Effects
Premiere Pro
Inventor
Keyshot
Cinema 4D
Blender

Notion

Alias Autostudio

- 2 Years
- 3 Years
- 9 Years
- 9 Years
- 9 Years
- 5Years
- 2 Years
- 3 Years
- 9 Years
-1 Year

- 2 Years
-1 Year

- 9 Years

Research

| started practicing all these Research Skills
about 9 years ago, and | have worked with
them since then in all my various jobs.

- User Interviews

- UX Review

- Personas

- Journey Mapping

- Competitor Analysis
- Wireframing

- Prototyping

- Design Systems

- Usability testing

Education

Central Saint Martins -
University of Arts London

Master’s in Industrial Design

London, UK

Polytechnic School of Milan
Bachelor’s of Science in Product Design

Milan, IT

Experience

My work experience aimed to improve my designer
skills and expertise. Each role provided valuable
insights into different industries and design
methodologies, contributing significantly fo my growth
as a well-rounded designer.

UX Designer
@Lutalica Ltd

Remote
Apr 23 -

Product Designer
@Lattimore & Friends
London, UK

Dec 22 -

UX | Ul Design Tester
@Apple

London, UK

May 22 - Aug 22

Junior | Senior Technician
@Apple

London, UK

Mar 20 - Feb 22

Product Designer
@Geomag Spa
Chiasso, CH

Apr - Jun 17

Designer
@GrandStudio Ltd
Zurich, CH

Sep - Oct 15
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SEASONAL MENU

Kindred

Cocktails and more

Locally inspired drinks

Delve in to our our bar menus to discover
signature rum punch serves that celebrate
our neighbourhood's Caribbean influence as
well as innovative cocktails with London
heritage that pay homage to iconic venues
and industry heroes.

From the wine list, you can e

delights of the modern European wine
scene as well the fan favourites you know
and love, all with a focus on organically
farmed grapes and sustainable,
independent winemakers.

E.\‘plﬂ)'&’ our menus

DRINKS MENU

WINE LIST

O1

Shop

Featured Brand

Shop  Ore  Moppenings  Lfestys  Contoct

D Ro——
Community Mectup Morning Yoga

Cafés & Restourant Stey

[N

@brickellcitycentre

o—— Ny 5

dectup Morning Yoga Live Band

Brickell City Centre

THE MEDIA COMPANY FOR AFRICAN CREATORS STATEMENT CREATORSTUDIO  TV&FILM  ABOUT O

AL Cuture Fim  Fashion  Cultur

16:32

Search Q V

TV sHoW

Jada Pinkett Smith On How She Found Her Queen Njinga
For Netflix's 'African Queens’

ART

Hello.
Sess Essoh's Collage paintings plify Afric’s

This is care that helps you live the Revolutionazy istory
life you love in the comfort of your
own home.

A Photographer Focuses On Her African
Roots — And The Continent's Future

orem ipsum dolor st amet, consectetur adipiscing elt. Nunc vulputate
Lorem Ipsum dolor sk amet, consectetur adiplscing k. Nunc wiputat Sess Essoh’s Collage Paintings Amplify Africa’s

Revolutionary History

ad ltora torquent per conubia nostra.

READ ARTICLE

FEATURED ART ARTICLES

VIEW MORE

Africa's Largest Film
Festival Focuses On Strong
A Photographer Focuses On Women
Her African Roots — And The R Sess Essoh’s Collage
Continent's Future Paintings Amplify Africa’s
CETYTIETS Revolutionary History
READ ARTIOLE

Vitale Care Statement

05

ILGA WORLD

THE INTERNATIONAL LESBIAN, GAY,
BISEXUAL, TRANS AND INTERSEX
ASSOCIATION

LATEST NEWS

May 17: Infernational Day May 17: International Day May 17 International Day
against Homophobia. against Homophobia... ‘against Homophobia.

ILGA WORLD IS A
WORLDWIDE FEDERATION

Since 1978, liga has been comprised of 1911 member
organisations from 169 countries campalgning for lesbian.
gay. bisexual, trans and intersex rights.

OPTIONAL TITLE
@ © 2
o)

o ounsromn Stk oww a0 i vou [Fcescnon |

ILGA World
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EXPLORE

IVE MUSIC

MONTHLY MEET-UPS
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www.wearekindred.com

Kindred

UNIQUE SETTING

SEASONAL MENU

Cocktails and more

Locally inspired drinks

Delve in to our our bar menus to discover
signature rum punch serves that celebrate
our neighbourhood’s Caribbean influence as
well as innovative cocktails with London
heritage that pay homage to iconic venues
and industry heroes.

From the wine list, you can explore the
delights of the modern European wine
scene as well the fan favourites you know
and love, all with a focus on organically
farmed grapes and sustainable,
independent winemakers.

Explore our menus

DRINKS MENU VIEW 12

WINE LIST VIEW 17

Dec 22 - Aug 23

Kindred

UX|UI Redesign

About this Project

Redesign a membership club in London with the objective of attracting a
broader audience and shedding its exclusive image, while incorporating
a fresh branding design and creating new wireframes. The current club's
perception as being elitist and exclusive is limiting its ability to engage @
diverse range of individuals and expand its membership base.

Role

UX/UIl Designer

Sitemap - Wireframes - Design System -

Design Blocks - Presentations

Website

Wearekindred.com



https://www.wearekindred.com
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The Goal

The primary goal of the brand new website is
to establish a dynamic and engaging platform
that embodies an intimate and inclusive
experience for live events and dining in
Hammersmith, West London without looking
elitist and membership-only space.

At its core, the website aims to provide a best-
in-class live events program and food offering,
accompanied by warm hospitality and a
strong sense of connection.

Here's a look to few of the pages that required
the most focus. The colours and the design are
a reflection of the Kindred’s Vibe and tones.

EXPLORE

The Cellar

At the heart
of West London

Paragraph about Kindred and the building.
Photos showing various people in the place to
show it's visited by diverse group. Minimise
photos with no one for Events as make the place
look exclusive. Paragraph about Kindred.

BUTTON

Open to all

Explore our seasonal
food menu

Delve in to our our bar menus to discover signature rum punch
serves that celebrate our neighbourhood's Caribbean influence
as well as innovative cocktails with London heritage that pay
homage to iconic venues and industry heroes.

From the wine list, you can explore the delights of the modern
European wine scene as well the fan favourites you know and
love, all with a focus on organically farmed grapes and
sustainable, independent winemakers.

Explore our menus

ALL DAY
COUNTER
BRUNCH

DESSERT

@cellar atkindred The Cellar on Instagram <« =

Cocktails and more
Locally inspired
drinks

Delve in to our our bar menus to discover signature rum punch
serves that celebrate our neighbourhood's Caribbean influence
as well as innovative cocktails with London heritage that pay
homage to iconic venues and industry heroes.

From the wine list, you can explore the delights of the modern
European wine scene as well the fan favourites you know and
love, all with a focus on organically farmed grapes and
sustainable, independent winemakers.

Explore our menus

DRINKS MENU

WINE LIST

JAZZ
LOUNGE

Find us on the ground floor

of Kindred

CELLAR OPENING HOURS FIND US

Book Now

Kindred

Co-working
at Kindred

Paragraph about Kindred and the building.
Photos showing various people in the place to
show it's visited by diverse group. Minimise
photos with no one for Events as make the place
look exclusive. Paragraph about Kindred.

BUTTON

-m Kindred

Venue Hire at Kindred

Find the best place for your events, in the heart of
Hammersmith.

MEETINGS | | CEREMONIES | m | PARTIES | | PARTIES | | PARTIES | | PARTIES |

The Hall

PARTIES & MEETINGS

Brief description of the room and the kind of
event that could be happening.

The Library

PARTIES & MEETINGS

Brief description of the room and the kind of
event that could be happening.

Bradwick Hall

PARTIES & MEETINGS

Brief description of the room and the kind of
event that could be happening.

EXPLORE THE CELLAR

What they think of us

ABOUT MEMBERSHIPS

“Torem ipsum dolor sit amet,
consectetur adipiscing elit. Nunc
vulputate libero et velit interdum, ac
aliquet odio mattis.”

John T.

“Porem ipsum dolor sit amet,
consectetur adipiscing elit. Nunc
vulputate libero et velit interdum, ac
aliquet odio mattis. Class aptent taciti
sociosqu ad litora torquent per
conubia nostra, per inceptos
himenaeos.”

John T.

Sorem ipsum dolor sit amet,
consectetur adipiscing elit.

John T.

“Torem ipsum dolor sit ame{
consectetur adipiscing elit. |
vulputate libero et velit inte
aliquet odio mattis.”

John T.

OPEN TO ALL

Our Coworking Passes

Capacity 20 pp Capacity
AV Capabilities 20 pp AV Capabilities

Extra 20 pp Extra

The Salon

PARTIES & MEETINGS

Brief description of the room and the kind of
event that could be happening.

Capacity 20 pp
AV Capabilities 20 pp

Extra 20 pp

EXPLORE THE CELLAR

e

M,
BUY COWORKING PASS | 5525

20 pp Capacity
20 pp AV Capabilities

20 pp Extra

Bradmore Room

PARTIES & MEETINGS

Brief description of the room and the kind of
event that could be happening.

Capacity 20 pp
AV Capabilities 20 pp

Extra 20 pp

Z

&

Everyone Everyone Members Only

geis e N

1-Day Pass

Co-working
space

Guest 1-Day Pass

Discover three new exciting artists at our
monthly showcase of emerging artists.

Discover three new exciting artists at our
monthly showcase of emerging artists.

Discover three new exciting artists at our

monthly showcase of emerging artists.

Co-work Questions

This is a question about memberships +

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc vulputate
libero et velit interdum, ac aliquet odio mattis. Class aptent taciti sociosqu
ad litora torquent per conubia nostra, per inceptos himenaeos. Curabitur
tempus urna at turpis condimentum lobortis.

This is a question about memberships +
This is a question about memberships r
This is a question about memberships ar

About K i n d re d Legal

What they think of us

20 pp
20 pp

20 pp

“Torem ipsum dolor sit amet,
consectetur adipiscing elit. Nunc
vulputate libero et velit interdum, ac
aliquet odio mattis.”

“Porem ipsum dolor sit amet,
consectetur adipiscing elit. Nunc
vulputate libero et velit interdum, ac
aliquet odio mattis. Class aptent taciti

Sorem ipsum dolor sit amet,
consectetur adipiscing elit.

John T.

“Torem ipsum dolor sit ame{
consectetur adipiscing elit. |
vulputate libero et velit inte
aliquet odio mattis.”

sociosqu ad litora torquent per
conubia nostra, per inceptos
himenaeos."

John T.

John T.

John T.

Need help finding the
perfect Spot?

CONTACT US

About Kindred .

Contact Community Guidelines

About Us Thank you for visiting our page, subscribe to our newsletter stay on the loop. Terms & Conditions

Careers Anti-Racism Statement
Email address SEND

Explore Kindred Privacy & Cookies

© 2023 Kindred. All right reserved. & Website by L+F
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UX Design Process

The new sitemap focuses on simple and immersive navigation, highlighting Kindred's
offerings at first glance. The user journey starts as a general member and progresses
towards becoming a committed subscriber. Users are encouraged to explore the venue,
dine at Cellar, and attend events, fostering an immersive and nurturing experience for
long-term engagement. The streamlined design reduces pages and clicks, ensuring an
intuitive user experience.

The updated sitemap introduces a dedicated page for co-working events, fostering a
sense of community. The redesigned venue hire page provides comprehensive
information and improved navigation.

Overall, the new sitemap optimises the user journey, reduces complexity, enhances
findability, and boosts user satisfaction and engagement.

Kindred

L]
Homepage

Hero |

Who we are |

Events |

| Cellar |

CTA |

Newsletter |

- 1T

L] L] L] L] L] L]
Cellar Events Co-work at Kindred Venue Hire Membership Explore Kindred
| Hero | Hero | | Hero | Hero | Hero J | Form
| Food and Menus | Gallery | Keyinfo | Keyinofs | Key Infos
| rinks List | Featured Events | Reviews | Rooms | Images
| Gallery | All Events | Booking Module | Testimonials | Food and Drinks
[ contacts and Info | Membership [ FaQ [cta | Details and Costs
CTA P
) | Contact | Login or Form link |
L4 Apply |
5 The room
Singular Event ‘ Hero ‘
Hero
| Brouchure |

Informations

Food and Drinks |

Booki —
e ‘ The space ‘
Gallery -

| Events |
Membership ——
CTA lem |

L] L] L] L] L] 1 [ L]
About Contact Legal Careers Social Medias 404
| About Kindred | | Contact Us | Anti-Racism Statement | Hero

[ The Team | [ Privacy & Cookies ] [uist

|_Find Us J [ Terms & Conditions

| The Neighbourhood J | community Guidelines

Membership Benefits

New to Kindred? Explore what we offer

N e

| Textabout Cellar

Kindred About

About Us

Explore Kindred

Contacts

Embrace the beating heart of West
London

Paragraph about Kindred and the building. Separated they

live in Bookmarks right at the coast of the famous
Semantios, large language ocean Separated they live in
Bookmarks right at the coast

Exlore our Rooms >

VWY N
\

( | Text about Membership |

\\ ] Become a Member > //

Legal Careers Subscribe
Anti-Racism Statement Vacancies
Privacy & Cookies ter your email addre

Torms & Conditions.

Community Guideines

Goworking Pass
Text about Coworking pass

Buy Co-working Pass >

Community Guideiines

Kindred 8 == Kindred f—
Events Co-Working Title
‘Change the color to match your brand or vision, add your logo, choose
the perfect thumbnail, remove the playbar, add speed controls, and more. Paragraph about Kindred and the building. Separated they
Increase engagement with GTAs and custom end screens, or keep your e i Bockamarks rlont at e coast of the famas
video private and password-protected, Semantics, large language ocean Separated they live in
Bookmarks rght at the coast
Featured Events e >
G Members
\ only
N \ Dog 18+ Conveniently
N Friendly Venue Located in West
\ London
. This's pton of This is the of This isthe descripton of
. Membership bensfits Membership benefis Membership bencfits
Time and Day - Type o Event Time and Day - Type of Event Time and Day - Type o Event
Event 1 Event 2 Event 3 () )
ventDescrptn. Event Description. ventDoscrption.
- L/
View Detals > View Details > View Detais >
“Given the enormous wealth creaton from “Allbase Ul lements are made using Nested
cryptocurency, and the future potential upside, Symbols and shared styes that are logically
< | believe there is a rare opportunity to create a Gonnected. Gorgeous, high-qualty video >
large non-pro fund.” sharing on desktop, mobil, tavlet, All base Ul
elements are mad using Nested Symbals”
Name Sumame Name Surname
Founder, Acme Compary Founde, Acme Company
N Free Members
\ only
All events Tim and Doy - Tpeof Event Timsant ay - Tpo of Evens Time an Doy - Tpe ot Evnt
View Details > View Details > View Details >
Time and Day
Long headline to turn your visitors into users Co-work Questions
Lorem ipsum dolor sit amet sque aliquet duis
eget volutpat pharetra sed justo. Nullam sociis quam dignissim mattis justo. FAQ about Co-work
Firee View Details >
Time and D2y . . ) Question 1 >
Long headline to turn your visitors into users
Lorem ipsum dolor sit amet sque aliquet duis Question 2 >
Members eget volutpat pharetra sed justo. Nullam sociis quam dignissim mattis justo..
nl
only View Details > Question 3 >
Question 4 >
Time and Day
Long headline to turn your visitors into users Question 5 >
Lorem ipsum dolor sit amet consectetur. Pellentesque aliquet duis consectetur
£ eget volutpat pharetra sed justo. Nullam sociis quam dignissim mattis justo,
View Details >
Kindred About Legal Careers Subscribe
About Us Anti-Racism Statement Vacancies
See More Explore Kindred Privacy & Gookies ey el
v Contacts Terms & Conditions

Room 1

Description of The Image:

The Hall

Available for:
« Private dining
« Wedding Reception

(O Change the color to match your brand

Remove the playbar, add speed controls, and
more. Increase engagement with CTAS and
custom end screens, or keep your video private
and password-protected.

(O Change the color to match your brand

Remove the playbar, add speed controls, and
more. Increase engagement with CTAs and
custom end screens, or keep your video private
and password-protected.

View Brouchure >

Explore

Food and Drinks

‘Separated they live in Bookmarks right at the coast of
the famous Semantics, large language ocean
‘Separated they live in Bookmarks right at the coast

Explore our Menus >

The Space

Alight and airy space with a private bar, fully-equipped
stage, and projector. Candlelight, brass and marble
accents, reclaimed wooden floorboards, and an open
fireplace gives this room a real warmth and homeliness.
uncharacteristic of larger venues.

View the Brouchure >

Events
Separated they lve in Bookmarks right at the coast of
the famous Semantics, large language ocean

Separated they live in Bookmarks right at the coast

View the Brouchure >

Need help to find the perfect Spot? Contact Us >

Kindred About
Avout Us
Explore Kindred

Gontacts

Legal
Anti-Racism Statement
Privacy & Gookies
Terms & Conditions

Community Guidelines

Careers Subscribe

Vacancies
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/, —  Featured Brand

N From events to happy hours, visit our Instagram to see everything that's

BRICKELL sh D H X Lifestvl e - going on at the Centre. From events to happy hours, visit our Instagram
O CITY CENTRE °p ine appenings frestyle ontac to see everything that's going on at the Centre. From events to happy

hours, visit our Instagram to sce everything that's going on at the
Centre.

—~—— ] R

Store Directory @

Feb 22 - Ongoing

’ CommuniyEvents — B r i C ke I I C i 't y
' ’ Centre

UX/ Ul Redesign UX Research Big Budget

Shop the Lifestyle. Live the Moment.

Saturday 10/05 Saturday 10/05 Saturday 10/05

Community Meetup Morning Yoga Live Band

nrers © nmers © £ @ About this Project

Shopping Cafés & Restaurant Stay

From events to happy hours, visit our From events to happy hours, visit our From events to happy hours, visit our

Instagram to see everything that's going Instagram to see everything that's going Instagram to see everything that's going . . . . .

ot Conte enacihe e The Brickell City Centre website, owned by Swire Properties, underwent a
Store Directory () Explore the Food Hall  (3) StayatBCC (3

Work @

Reach and Rise @

comprehensive design project to address non-functional blocks, improve
user-friendliness, and rectify Ul defects. The result is a revitalised online
platform that provides visitors with a seamless and engaging gateway fo
explore Miami's premier shopping and lifestyle destination.

Role

UX/UIl Designer

-  tured Brand I Sitemap - Wireframes - Compefitive analysis

S From events to happy hours, visit our Instagram to see everything that's . )
- . S L Not following us yet? Want to be the first to know
going on at the Centre. From events to happy hours, visit our Instagram e e e

- Personas - UXReview - Design System -

Design Blocks - Presentations

to see everything that's going on at the Centre. From events to happy visit our Instagram to see everything that's going
hours, visit our Instagram to sce evervthing that's going on at the onatthe Centre

Centre.

Store Directory (3 Follow us @

Website

Community Events brickellcitycentre.com

3 B R | C K E |_ L Visit BCC Visit BCC Visit BCC
O CITY CENTRE

Opening Hours:

Find us:

Callus:



https://www.brickellcitycentre.com
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satisfying user experience.

Reasearch & Personas

Extensive UX research shaped the sitemap and wireframes by

identifying key user personas. Interviews, surveys, and usability tests
revealed diverse user needs and preferences. The personas guided the
design of an intuitive sitemap and user-centric wireframes, leading to a

HOMEPAGE

CURRENT SITE REVIEW

SEIT Comefor
the Brands

l e = & o

A

L]
LI =5
-

ABOUT BCC

OTHER BLOCKS
i

|- 7 ==

Sofia

Entroprencur & Fashionable Trendsatter

- 35 Years O
+ Occupation: Entrepreneur
« Location: Los Angeles, Caifornia

Profile

Soffais a dynamic and stysh entreprene from Los.

‘exact routes and faclties wherever she goss.
Interests: Fashion, beauty, iestyle, social media

Gosls and Motivations:
1. Stay ahead offashion trends.

2. Explore ifferent areas in the US and ther trends
3. Discover new fashion designers.

4. Experience a luxurious shopping environment.

Shopping Habits:
1. High-end brands and huxury tems
2. Online and offin shopping

3. Socislmedia influence.

Challenges
1. Time management

2. Enjoy the city while working and rosoarching
3. Accessibiltyto unique products

Websites usage:

1. Check how 10 gt 1o and back from the Mall

2. Where are hor point of ntest i the Mall and what
eise they offe (1each and ise)

3. Opening Hours

Alex

Active and Tech-Savvy.

« Age38
+ Occupation: Software Engincer
+ Location: Miami, Forida

Profile
Ao s 3 toch-savvy and sctive individual ving in the
‘energeric cityof Miami. As a software engineer, he
‘embraces the latest technological advancements and
‘onjoys exploring how tochnology can enhance his ftness:
‘and outdoor activities. Alex has a passion for staying i,
staying connected, and immersing himself i an urban
Ifestyle. When out i the iy, he loves to ook for places:
that can sllow him to experience al o his passions
togethor in one day.

Interests:Fitness, technology, outdoor activies, urban
iestyle

Gosls and Metivations:
1. Stay fitand active

2. Stay updated with the latest technology

3. Find qualty products for outdoor activites.
4. Connect with ike-minded indvduals

Shopping Habits:
1. Fitness gear and gadgets

2. Cutting-odge technology and electronics
3. Functionaland stylsh clothing

Challnges:
1. Information overload
2. Finding qualty products

Websites usage:
1. Offers for Tech & Sportgear

2. Any events that might nterest him
3. Opening Hours

Maria

Family Centric Shopper

- Age3s
+ Occupation: Stay at Home Parent
+ Location: Miamis Suburb, Firida

Profie

Martais a famiy-centrc woman residing in the Miams

‘Suburb, about 45 minutes from the city. She prortse

‘spending auaity time with hr chicren and value creating
ts

o with the famil, she looks fora lace where she can
meat with long distance frends, shop, cine and
experience big city actvtes.

Interests: Famil, home, entertainment, community
activiies

‘Goals and Motivations:
« Provide a comfortable and stylish home or the family
+ Find activitos and entortainment for the wholo famiy
+ Discover unique and educational products.

+ Create lasting memories with loved ones.

‘Shopping Habits:
+ Famiy-orionted products

+ Quaty and durabity

Chatenges:
+ Time management
+ Finding diverse activities and events

Websies usage:
1. Facltes that can be helpfu for the famil,such as
changing rooms, family bathrooms, nursing area
2. Famiy actviles and special shop events

3. Opening Hours
4. Parking spots
5. Directoryfor chidren's shops:

PERSONAS

“ _

User actions

‘Goals and experiences.

Feelings and emotions

Expoctations

Painpoints.

Needto Find checkif there isa. IsBCC the. What are Isiteasy. Visit Plan to visit BCC follow on Recommends to
visit directory place where  can the toget Website ‘whenin Miami ‘social other social
webste qucky  leove uggege opening  there? meda infuencers
onthego. Hours?
Findaroctoryand Vit S pentostayatEest
Ustofamendites  Socal newsleter Maminexttim
medas e
The arecary s Isave the BCC
e wtne ik oaanyo i = wersteon
L] L findalthe offersand helpmeplanmy day  stay other areas of Miami. ‘Work and Live bookmark for
website o el better connected | | fromthere opportunities convenience
Ifind all about needed penng
amendiies i moreabout
e e cthe busness
ofsce

1 should There s adedicated
find Everyting  fiteing for the
everything  shouigbe  shopsilike

The website shoud  {nesd 10 uptodate

beeasy touse kaow.

Canitshop  Therels Most shops are:

onthe Potalithe  high-sueet

website shopsi

want

tean
easiy find
how o get
toBCC

Ifind MindNew  icanvisititagainfor
eVEVINNG  \epgitorg  eresting  newinfoand
ineed =5 shops openings

use

Tknow Idiscover  The websit informs.
whereto  new me of the luxurious
findthings  brands  environmentof BCC

\—‘

User actions.

Goals and experionces.

Felings and emotions

Expectations

Pain points.

m

User actions.

‘Goals and experionces.

Feelings and emotions

Expectations

pain points.

importa fors dossit Canivisit
neeto more than have after
directory other vatioty?  work?
malls
openinghours s Find his ntorosts findallthe Lok for
i schedule easiy informati fors
needed

DOthey

lcanvist
onmy
lunch
breaic

Visit visit Check
Webste  Social events
medias andoffers
‘Opening hours and Isave the BCC
directon allows mo. website on
tobeter planmy doertiE
bookmark for

éy offer me an extra °

bl convenience

folowon  Recom-mendsto
sockl ke minded people
media and frends.

Ishouid
find Everything

Thereismorethan  everything shouidbe

one shop that I upto date

Interest him Know,
Not relevant Icantget
enough Openinghoursdont experiences notifcat
shopsthat  always fitmy happens rarely fon when
Interest schedule something
me s relevant

Lookfor  Need Look for Compare  Check
family conveni sate 2ormore therels.
riendly ent places mal theright
locations  parking. websites  faciites
spot

Neoded facltes. Recommendedby  findalthe  Lookfor
ke baby changing  famil friends. nformati fers
rooms. means ts good

necded

Make sure
thereare
moro than
one shop.
they need

Activity for

ifind Websiteis  IfindNew
overything  casyto interesting
ineed use shops.

Checks Visit Signupfor ¢
oniine for Webste newsietler yigtgec
opering
hours.

ook for

facttes and

famiy events.

Need to get clear

Find now Hope the Instructions onhow.
events infoare tosign up for
updated newsletter

icanvisktagainfor  1know,
newinfo and
penings find things.

L - ]

folowon Recom- Visitoften
socil Sto | Website
media commun  forevents
a nd offers
other
familes.

Offers and news
should be up 1o date.

1shouid
fnd Everything
e Widortind theinio  houldbe
incedto o e wptodte
koow :
support
Noonethatcan  Nopracs  Centshop ficantfind
bep map onthe sometting, s t
website  moanitsnat
avalabie?

Wecan  ifind Websitels  1find
spendthe  everything  essyto surprising
wholeday  inged use news

icanvisit Tknow
Ragainfor  whereto
new find things.
informati

Appeaiing  Avell Show Offers and
Desion designed new Openings
diectory
a wellpresented
Ustof amendites Social
medias.
Give nsight about
ather roperties (
ONE, TWO, THREE. o
) ihighted, or pop
w
offer senvices ke
bookings for vihen
Viiing BCC
Contentthatwould  Toolong
woukdnotwark well  directory
formobie
Clear Good Show that
opening  Design thereis
times Directory events
kupon  ASAP
the
homspage
Instagram link EHE Y
Newsletter with
events
Newslette with
Book events on BCC New opening
website nkto
extomalPage
Getnews about
selocted sectors
Getnews about
selected sectors
Content thatwould  Long
slow website pages
Simple fiterea Glear nsructions
visval ever for baby changing
dosign famiy rooms and famiy
facidies
Highiigh new offers
and operings n
nowsiet Parking
informations
Simpified
Testimnials fom
other familes
Auto-playing Lotsof images and
videos/arimation  videos and ot ot
of et with
informations

COMPETITOR ANALYSIS

AVENTURA MALL

BATTERSEA POWER STATION

SHOP

sovnestaus

arird e EaTERIES
-

<3
L 3

coune oo o \
© do we > ) AN

A e reop [HEE

Aoarcrontie & Fcn

THE TASCINATING PAST
PRESENT AND FUTURE

DUBAIMALL

SHOP_ EARNGFLY

LAl
BESEL =
ot I ©

Dl Gente
Rl 538

S

delicate yet solid. ‘I.»
Bigned =

STONEBRIAR

Dine &
Delight *

36




S 09
Concepts
BRICKELL Q

(B:TTIE? KCEELI\II- IRE Shop Dine Happenings Lifestyle Contact
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Shop the Lifestyle. Live the Moment.

Shopping Cafés & Restaurant Stay

From events to happy hours, visit our From events to happy hours, visit our From events to happy hours, visit our
Instagram to see everything that's going Instagram to see everything that's going Instagram to see everything that's going
on at the Centre. on at the Centre. on at the Centre.

BRICKELL
CITY CENTRE

Shop the lifestyle.
| .ive the moment.

Shop

From events to happy hours, visit
our Instagraom to see everything
that's going on at the Centre.

Store Directory @

Shop
Dine
Happenings
Lifestyle

Contact
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Hello.

This is care that helps you live the
life you love in the comfort of your
own home.

16:32

Search Q V

Advice & support

Lorem ipsum dolor sit amet, consectetur

adipiscing elit. Nunc vulputate libero.

Dec 22 - Mar 23

Vitale Care

New Website Accessibility Focus

About this Project

Design a brand new website for a senile healthcare startup based in
Sussex, UK. The aim of the website is fo create a welcoming platform
for elderly, disabled and their loved ones to find informations and
support for home care. The goal of designing an Elderly healthcare
website is to create an inclusive and positive online platform to seek
assistance and care. This design revolves all around Inclusivity,
accessibility and easy navigation.

Role

UX/UIl Designer

Sitemap - Wireframes - Design System

Design Blocks - Presentations

Website

Vitalecare.co.uk



https://vitalecare.co.uk

vitale

11

Focus on Accessiblity

Designing a website for an Elderly healthcare company prioritises
accessibility and seamless adaptation of an external branding.

The focus is on making the website accessible to all users, with the use of
bigger font sizes, high contrast colours, and intuitive navigation. In the UX
process the focus was on simplicity and clarity, evident in the clear sitemap
and straightforward navigation structure.

V|‘|‘a|e Your Care

About us

News

Choose your location v Book an appointment Become a care professional Q

Vitale

Lorem ipsum dolor sit amet consectetur. Pellentesque aliquet duis
consectetur eget volutpat pharetra sed justo. Nullam sociis quam

dignissim mattis justo venenatis.

Book an appointment

Search?

Your Care

System x7

Single + specialist care list

Book an appointment

Single Care

Hero

Intro text

What can we help with
Why?

Reviews

Single Specialist Care

Hero
Intro text
What is [single care]

How do we approach it

Single Location

Hero

About Vitale

CTA to Our Care
Meet your local team
Areas we cover

Reviews

Contact CTA

Open roles CTA

Get in touch
° ] ° °
Becoming a franchisee Review: Princing Legal 404
Hero Hero Hero Privacy policy
Intro text Embed from Home Care Pricing (tbc) Intro text Cookie policy
FAQ Sumbit a review CTA Get in touch CTA Working at Vitale Disclaimer/T&Cs?

Action link >

Manchester

Bristol

London

vitale

Your Care Aboutus News

Care Services

Our Services

Companionship

Help around the home
Personal Care

Around the Clock Care

Live-in Care

Choose your location v Book an appointment Become a care professional Q

Choosing Your Care

Specialist Care

Dementia
Cancer
Stroke

Diabetes

Post-operative
Rehabilitation
Respite
Palliative

End of Life

Advice and Support
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From UX to Ul

Designing a website for an Elderly healthcare
company prioritises accessibility and seamless
adaptation of an external branding.

The focus is on making the website accessible
to all users, with the use of bigger font sizes,
high contrast colours, and intuitive navigation.
In the UX process the focus was on simplicity
and clarity, evident in the clear sitemap and
straightforward navigation structure.

vitale

Your Care  Aboutus News Choose your location v Book an appointment Become a care professional Q

Vitale

Lorem ipsum dolor sit amet consectetur. Pellentesque aliquet duis
consectetur eget volutpat pharetra sed justo. Nullam sociis quam
dignissim mattis justo venenatis.

Choosing Your Care > Our Care Services >

Choose your location v Search Q

Vlfd Ie Yourcare ¥ Aboutus News Locations v Become a care professional

Your Care

Lorem ipsum dolor sit amet consectetur. Pellentesque
aliquet duis consectetur eget volutpat pharetra sed
justo. Nullam sociis quam dignissim mattis justo
venenatis.

Action link >

Hello.

This is care that helps you live the life you
love in the comfort of your own home.

About Vitale

Lorem ipsum dolor sit amet consectetur. Pellentesque
aliquet duis consectetur eget volutpat pharetra sed
justo. Nullam sociis quam dignissim mattis justo
venenatis.

Action link >

Your care

There are times in life when we all need a little extra help.
After an operation, if you have a long-term condition, if
you have just come out of hospital, or as you get older, you
might feel that day-to-day tasks are just a bit too much.
You could do with some support. We are here to help.

Acfion link

Three-step Process

d i

Step 1 Step 2 Step 3
All base Ul elements are made using Nested All base Ul elements are made using Nested All base Ul elements are made using Nested
Symbols and shared styles that are Symbols and shared styles that are Symbols and shared styles that are

Action link >

Locations

Location 1 Location 2 Location 3 Location 4

Lorem ipsum dolor sit amet consectetur. Lorem ipsum dolor sit amet consectetur. Lorem ipsum dolor sit amet consectetur. Lorem ipsum dolor sit amet consectetur.
Pellentesque aliquet duis consectetur Pellentesque aliquet duis consectetur Pellentesque aliquet duis consectetur Pellentesque aliquet duis consectetur
eget volutpat pharetra sed justo. eget volutpat pharetra sed justo. eget volutpat pharetra sed justo. eget volutpat pharetra sed justo.

Reviews

About us

We have two core aims: to deliver the kind of care we

would want for our loved ones; to put the welfare and
wellbeing of those that care at the heart of everything we
do.

Action link

Our three step process

Get in touch Meet your carer Start your care
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SPOTLIGHT

ART

A Photographer Focuses On Her African
Roots — And The Continent's Future

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc vulputate
libero et velit interdum, ac aliquet odio mattis. Class aptent taciti sociosqu
ad litora torquent per conubia nostra.

READ ARTICLE

TV SHOW

Jada Pinkett Smith On How She Found Her Queen Njinga
For Netflix’'s 'African Queens'

ART

Sess Essoh’s Collage Paintings Amplify Africa’s
Revolutionary History

FILM

Africa's Largest Film Festival Focuses On Strong
Women

ART

Sess Essoh’'s Collage Paintings Amplify Africa's
Revolutionary History

ART

FEATURED ART ARTICLES

ART FILM

Africa's Largest Film
Festival Focuses On Strong

VIEW MORE

Dec 22 - Apr 23

Statement

New Website Direction

About this Project

As my first directed project, | undertook the challenging task of designing
a website for a film startup. Despite being new to project management, |
was defermined fo overcome the obstacles posed by a limited budget
and a tight timeline. This project provided an invaluable opportunity for
me to apply my UX design skills in a real-world scenario, showcasing my
ability to deliver effective solutions even under challenging circumstances.

Role

UX/UIl Designer

Sitemap - Wireframes - Design System -

Design Blocks - Presentations

Website

Statement.com



https://statementafrica.com

STATEMENT 14

ALL CULTURE

Jada Pinkett Smith On How She Found Her Queen Njinga TV SHOW READ ARTICLE
For Netflix's 'African Queens'

INTELLIGENCE

Sess Essoh’s Collage Paintings Amplify Africa's ART READ ARTICLE
Revolutionary History

Sess Essoh’s Collage Paintings Amplify Africa’ READ ARTICLE

Revolutionary History

The Challenges | faced and

Sess Essoh’s Collage Paintings Amplify Africa's ART READ ARTICLE CATEGORY + SORT BY +
Revolutionary History A-Z }1 I P‘ .
ow | overcame them:
DATE
Sess Essoh’s Collage Paintings Amplify Africa's ART READ ARTICLE TYPE
Revolutionarv Historv
Fashion In The Middle East: Optimism And TV/ FILM, 2023 +
- FASHION
Transformation
Modular Design: Recognising the importance of
Fashion In The Middle East: Optimism And IXémém- 2023 + S; E; EJ F)
Transformation o1 .
THE MEDIA COMPANY FOR AFRICAN CREATORS STATEMENT CREATORSTUDIO ~ TV&FILM  ABOUT O OdOpTGbIIITYI I Odopfed a mOdUIOr des'gn
Fashion In The Middle East: Optimism And TV/ FILM, 2023 +
Transfommation FASHION approach that allowed for easy content
ALL Culture Film Fashion Culture Film Fashion Intelligence

updates and future scalability.

FASHION IN THE MIDDLE EAST:

N OPTIMISM AND o .
INDEX S () TRANSEORMATION Resourceful Thinking: Given the limited budget, |

approached the project with resourcefulness in

TV/ FILM, FASHION Lorem ipsum dolor sit amet, consectetur adipiscing elit. m i n d
2023 Etiam eu turpis molestie, dictum est a, mattis tellus. Sed :
dignissim, metus nec fringilla accumsan, risus sem
sollicitudin lacus.

TV SHOW Jada Pinkett Smith On How She Found Her Queen Njinga READ ARTICLE

For Netflix's 'African Queens'

Effective Time Management: Managing the

DOWNLOAD

project within a tight timeline required efficient

TV SHOW Jada Pinkett Smith On How She Found Her Queen Njinga READ ARTICLE
For Netflix's 'African Queens'

time management.

TV SHOW Jada Pinkett Smith On How She Queen Njinga READ ARTICLE

For Netflix's 'African Queens'

TV SHOW Jada Pinkett Smith On How She Found Her Queen Njinga READ ARTICLE
For Netflix's 'African Queens'

TV SHOW Jada Pinkett Smith On How She Found Her Queen Njinga READ ARTICLE
For Netflix's 'African Queens'

TV SHOW Jada Pinkett Smith On How She Found Her Queen Njinga READ ARTICLE
For Netflix's 'African Queens'

TV SHOW Jada Pinkett Smith On How She Found Her Queen Njinga READ ARTICLE
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Wireframing

Given the constraints of limited tfime and budget,
| took a strategic approach to create three
types of adaptable pages: Editorial, Images
Based, and Databases. These page types were
designed to accommodate a wide range of
content and provide flexibility for the film
startup.

STATEMENT

Editorial
Single article Title

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam eu turpis molestie, dictum
est a, mattis tellus. Sed dignissim, metus nec fringilla accumsan, risus sem

Category.
Lorem Impum.

Written by
Lorem Impum.

Date

Lorem Impum.

Talent

Lorem Impum.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Curabitur tempor quis eros tempus
lacinia. Nam bibendum pellentesque quam a convallis. Sed ut vulputate nisi. Integer in felis
sed leo vestibulum venenatis. Suspendisse quis arcu sem

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam eu est a, mattis tellus. Sed
dignissim, metus nec fringilla accumsan, risus sem sollicitudin lacus, ut

Share this article

Rorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam eu turpis molestie, dictum est a,
mattis tellus. Sed dignissim, metus nec fringilla accumsan, risus sem sollicitudin lacus, ut
Twitter nterdum tellus elit sed risus. Maecenas eget condimentum velit, sit amet feugiat lectus. Class
aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos himenaeos. Praesent
auctor purus luctus enim egestas, ac scelerisque ante pulvinar. Donec ut rhoncus ex.

K1 Facebook

(4]
© Linksdin
L]

Share X N X .
Suspendisse ac rhoncus nisl, eu tempor urna. Curabitur vel bibendum lorem. Morbi convallis

convallis diam sit amet lacinia. Aliquam in elementum tellus.
Curabitur tempor quis eros tempus lacinia. Nam bibendum pellentesque quam a convallis. Sed
ut vulputate nisl. Integer in felis sed lec vestibulum venenatis. Suspendisse quls arcu sem,

+ Aenean feugiat ex eu vestibulum vestibulum.

+ Morbi a eleifend magna.

* Nam metus lacus, porttitor eu mauris a, blandit ultrices nibh.

« Mauris sit amet magna non ligula vestibulum eleifend.

Nam pulvinar blandit velit, id condimentum diam faucibus at. Aliquam lacus nisi, sollicitudin at
nisi nec, fermentum congue felis. Quisque mauris dolor, fringilla sed tincidunt ac, finibus non
odio. Sed vitae mauris nec ante pretium finibus. Donec nisl neque, pharetra ac elit eu, faucibus
aliquam ligula.
1. Aenean feugiat ex eu vestibulum vestibulum.

2. Morbi a eleifend magna

3. Nam metus lacus, porttitor eu mauris a, blandit ultrices nibh.

4. Mauris sit amet magna non ligula vestibulum eleifend.

Gallery

Description of Image. Dascription of Image Description of Image

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Etiam eu turpis molestie,
dictum est a, mattis tellus. Sed dignissim,
metus nec fringilla accumsan, risus sem
sollicitudin lacus, ut interdum tellus elit sed
risus. Maecenas eget condimentum velit, sit

amet feugiat lectus. Class aptent taciti
sociosqu ad litora torquent per conubia
nostra, per inceptos himenaeos

base Ul aloments

Subtitle

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam eu turpis molestie, dictum est a,
mattis tellus. Sed dignissim, metus nec fringilla accumsan, risus sem sollicitudin lacus, ut
interdum tellus elit sed risus. Maecenas eget condimentum velit, sit amet feugiat lectus. Class
aptent taciti soclosqu ad litora torquent per conubla nostra, per inceptos himenaeos. Praesent
auctor purus luctus enim egestas, ac scelerisque ante pulvinar. Donec ut rhoncus ex.
Suspendisse ac rhoncus nisl, eu tempor urna, Curabitur vel bibendum lorem. Morbi convallis
convallis diam sit amet lacinia. Aliquam in elementum tellus.
Curabitur tempor quis eros tempus lacinia. Nam bibendum pellentesque quam a convallis. Sed ut
vulputate nisi. Integer in felis sed leo vestibulum venenatis. Suspendisse quis arcu sem. Aenean
feugiat ex eu vestibulum vestibulum. Morbl a eleifend magna. Nam metus lacus, porttitor eu
mauris a, blandit ultrices nibh. Mauris sit amet magna non ligula vestibulum eleifend. Nulla varius
volutpat turpis sed lacinia. Nam eget mi in purus lobortis eleifend. Sed nec ante dictum sem

quis is nisi. Proin vitae facilisis nisi, ac posuere leo.

STATEMENT

Brand Creator Studio

Korem ipsum dolor sit amet, consectetur adipiscing elit. Nunc vulputate libero et velit

interdum, ac aliquet odio mattis.

Projects

NAN

base Ul elements base Ul elements base Ul elements base Ul elements

Talent » D

NN

Name Last Name Name Last Name Name Last Name
More about + More about + More about +
Name Last Name Name Last Name Name Last Name
More about + More about + More about +

CTA Block - Contact to work with us

STATEMENT

About Contact © Instagram
Index Legal i Facebook
Enter your email address El Q Tuitter

STATEMENT

Index -«
35 results
Content Title Sector Yy +

Content Title

Sector YYy -

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam eu turpis molestie, dictum est a,
mattis tellus. Sed dignissim, metus nec fringilla accumsan, risus sem sollicitudin lacus, ut
interdum tellus elit sed risus. Maecenas eget condimentum velit, sit amet feugiat lectus. Class
aptent taciti sociosqu ad litora torquent per conubia nostra

Content Title Sector Yy +
Content Title Sector YYy +
Content Title Sector Yy +
Content Title Sector YvY +
Content Title Sector YYy +
Content Title Sector Yy +
Content Title Sector YYy +
Content Title Sector YYy +
Content Title Sector Yy +
Content Title Sector YYy +
Content Title Sector YYy +
Content Title Sector Yy +
Content Title Sector YYy +
Content Title Sector Yy +
Content Title Sector Yy +
Content Title Sector YYy -+
Content Title Sector Yy +
STATEMENT
About Contact © Instagram
Index Legal Ei Facebook
Enter your email address Q@ Twitter
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WORLD CONFERENCE 2 DATABASE 2 Q

Apr 23 - Jun 23 (In Development)

ILGA World

UX|UI Consultation Freelance

About this Project

The project involved providing a UX consultation and implementing
structural changes to the website of ILGA World, a prominent
international LGBTQI+ advocacy organisation. The existing website
had some usability issues, including page repetition, an ineffective
sitemap journey, and difficult navigation.

However, it was determined that a full website redesign was not

required aft this stage, and the focus was on offering recommendations
for improvement while migrating the website to the WordPress
platform.

ILGA WORLD

THE INTERNATIONAL LESBIAN, GAY, Role

UX/UIl Designer

BISEXUAL, TRANS AND INTERSEX
ASSOCIATION oion Blacs - prsaraon

Website

llgaworld.com

LATEST NEWS

A

A

INTERNATIONAL DAY INTERNATIONAL DAY INTERNATIONAL DAY
AGAINST HOMOPHOBIA, AGAINST HOMOPHOBIA, AGAINST HOMOPHOBIA,
TRANSPHOBIA & BIPHOBIA TRANSPHOBIA & BIPHOBIA TRANSPHOBIA & BIPHOBIA

A



https://ilga.org

ilga

Wireframing .

The first step in the project was to conduct a
thorough UX analysis, which included an
assessment of the users' needs, pain points,

and expectations when interacting with the
ILGA World website.

Based on the analysis findings, structural

changes were proposed to enhance the user

experience and address the identified issues.

These changes primarily focused on

streamlining the sitemap journey and

improving navigation.

The sitemap was then restructured to create a
more intuitive flow, enabling users to find

information more efficiently.
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E x q m p I e s of I m p r o v e m e n t s ~ ENGLISH ESPANOL  FRANCAIS BECOMEAMEMEER DONATE Q e e e f'ﬁﬂnm @

ABOUTUS v WHATWEDO v  WHATYOUCANDO v  RESOURCES v  NEWS v  WORLD CONFERENCE ~ DATABASE

\
Q

h
H
a

Ilga ABOUT US v WHAT WE DO v 'WHAT YOU CAN DO v RESOURCES v NEWS v WORLD CONFERENCE DATABASE
world

RELATED RESOURCES

United Nations > | Human Rights Council

The goal was to eliminate any redundant \ ot G| s

Expression and Sex

WHAT. WE DO

Characteristics Programme Treaty Bodies

pages, simplify the site structure, and ensure QNS R e e BETRS S
EA" _ [ Frotectostendersen | Commission on the Status of ’\Y‘ BJ{EXUAL‘/ R f JJS

Women

that the most important content was easily N o kssoaationlls 3
SOIATH ,

KMN&

World Conferences : ilga
. . .
Wh Norld is proud global voice work : quality, fr c
q Ccess | b I e 'I'o u Se rs . TO G C h | eve 'I'h | S’ O CO refu | at we do o B ) . R ILGA World Annual Report 2020 ILGA World Annual Report 2020 ILGA World Annual Report 2020
imitted r eople th C rati 15, ar Optional small description. Optional small description. Optional small description
" ' ! et freen Previous versions as approved in 2019 -2016 -2014 Previous versions as approved in 2019 -2016 -2014 Previous versions as approved in 2019 -2016 -2014

review of the existing content was conducted to

identify any repetitive pages or sections that s

could be consolidated or removed altogether.

promote the diver ength
¢ IESC it Id.
https:/filga.orgfunited-nations

How do we do it?

APPLY HERE

Advocacy
v GBTI human right 1 international f
I larl \ stions, and thr media
— Empowerment
.&\‘:‘e e .
3 We suf sur global network with i il
- Lovzooes orld an 1ces to pre em with . il

W\ :

Research SEE MORE

. . 5 . X ILGA'S WORLD ENGAGEMENT RESOURCES EVENTS AND DEADLINES
wHAT wE Do ILGA World - the International l.ésblan, Gay, Blsexual,b Established in 1978, ILGA World has ECOSOC consultative
Trgns and Intersex Association - is a worldwide federation status at the United Nations.
of more than 1,700 organisations from over 160 countries
Ind territories campaigning for lesbian, gay, bisexual, trans Our members are based in our six regions: Pan Africa ILGA,
'and intersex human rights. ILGA Asia, ILGA-Europe, ILGALAC (Latin America and the

Caribbean), ILGA North America and ILGA Oceania. Contacts - Jobs and consultancies - Sitemap - Privacy statement - Fraud alert

We want a world where the human rights of all are UPR session 39

eht . ights at the (November 2021)
respected and where everyone can live in equality and Governed by an elected Board of 19 activists representing ey
freedom: a world where global justice and equity are our global family, ILGA World is queer democracy in action!

SOGIESC recommendations,
stakeholders reports,
oral statements by NGOs

assured and established regardless of people’s sexual
orientations, gender identities, gender expressions and sex
characteristics (SOGIESC).

HRC session 50 (June - July 2022) HRC session 49 (February - April) UPR session 39 (November 2021)
WORLD CONFERENCE 7 DATABASE A Q - ILGA World's... 2022 - ILGA World's... - summary of Geneva advocacy....
DISCOVER OUR UNITED NATIONS CONTENT - ABOUTUS WHATWEDO WHATYOUCANDOY  RESOURCESY/ NEWSY  CONTACTUS @
2 |
UNIVERSAL
SPECIAL PROCEDURES HUMAN RIGHTS COUNCIL Urited Nations Treaty odies:
EERIODIC REZES — ooz e e e
EXPLORE EXPLORE (. S8 Human Rights Council and Sex Characteristics
RESOURCES ——
2020)
Advocating on Gender Identity HRC session 45 (Sept 2020) - United Nations Treaty Bodies:
and Gender Expression - The... ILGA World's engagement References to sexual...

GENDER IDENTITY. GENDER EXPRESSION wHAT wE Do ILGA World - the International Lesbian, Gay, Bisexual, Established in 1978, ILGA World has ECOSOC consultative
Trans and Intersex Association - is a worldwide federation status at the United Nations.
AND SEX CHARACTERISTICS PROGRAMME of more than 1,700 organisations from over 160 countries ' ' 3 : L e e ‘

and territories campaigning for lesbian, gay, bisexual, trans Our members are based in our six regions: Pan Africa ILGA,
and intersex human rights. ILGA Asia, ILGA-Europe, ILGALAC (Latin America and the
- o i i ished i i aribbean), ILGA North America and ILGA Oceania.
ILGA World - the Interna.uo‘nal Lesbian, Gay, Bisexual, Established in 1978, ILGA World has ECOSOC consultative _ Caribbean), lorth America and ceania T e s e .
Trans and Intersex Association - is a worldwide federation status at the United Nations. We want a world where the human rights of all are 44th session of the 43rd session of the o
of more than 1,700 organisations from over 160 countries respected and where everyone can live in equality and Governed by an elected Board of 19 activists representing Human Rights Council Human Rights Councit on sexual orientation, gender identity, gender
- P ; " . N . . fusti i i B in acti (June - July 2020) . _ (February - March 2020) expression and sex characteristics
and territories campaigning for lesbian, gay, bisexual, trans Our members are based in our six regions: Pan Africa ILGA, freedom: a world where global justice and equity are our global family, ILGA World is queer democracy in action!
and intersex human rights. ILGA Asia, ILGA-Europe, ILGALAC (Latin America and the assured and established regardless of people’s sexual
Caribbean), ILGA North America and ILGA Oceania. orientations, gender identities, gender expressions and sex
We want a world where the human rights of all are characteristics (SOGIESC).

HRC session 44 (Jun-Jul 2020) - HRC session 43 (Feb-Mar 2020) - Treaty Bodies strategic litigation
ILGA World's engagement ILGA World's engagement toolkit

DISCOVER OUR UNITED NATIONS CONTENT




THANK YOU

(\/ If you want to work together,

Get in Touch

federica.minini@gmail.com
07985274472

Linkedin



https://www.linkedin.com/in/fedeminini/

